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COMMUNITIES Magazine is promoting your status as a COMMUNITIES 100 by printing
your name and photograph in our May 2008 issue and hosting the Awards Breakfast at
the Cobb Galleria Centre.

Your personal efforts to promote this honor may also be effective. We suggest the fol-
lowing for gaining personal coverage for your designation as a COMMUNITIES 100:

1. Adjust the enclosed release to include information about you.
2. Place the release on your company letterhead.
3. Send the release to

� Local newspapers
� Regional newspapers
� Realtor publications in your area
� Company newsletter editors
� Company publication editors



PRESS RELEASE
Contact :

( YOUR NAME OR YOUR COMPANY ’S PUBLIC RELATIONS COORDINATOR)

( COMPANY NAME)

( PHONE NUMBER)

FOR IMMEDIATE RELEASE :

COMMUNITIES Magazine Honors (YOUR NAME)

As One of Atlanta’s Best Realtors

COMMUNITIES Magazine recently honored (YOUR NAME) with

(YOUR COMPANY ’S NAME) as a member of the 2008 COMMUNITIES100,

a designation recognizing Atlanta’s leading Realtors across 14 metropolitan Atlanta real

estate boards. This is the (FIRST ? SECOND ? ETC.) year (YOUR NAME)

has received this honor.

The designation is based on the net sales volume of metro Atlanta’s Realtors as reported

and verified by 14 of the area’s boards of Realtors. This special designation was established

in 1986 by COMMUNITIES Magazine to recognize only the highest producers of the 24,271

Realtors in the area. In essence, (YOUR NAME) is in the

top one percent of board-certified Realtors in the entire metro Atlanta area.

The COMMUNITIES100 honors the top producing 100 Realtors in each of the follow-

ing three groups: those who are individual agents working for general brokerage compa-

nies, those who are team agents typically working for general brokerage companies and



those who are new home agents working for new home, on-site specialist companies.

The company for which the agents work, along with their function within that company, deter-

mined placement within a category. The cutoff this year for individual agents was $6.560

million, for team agents was $8.434 million and for new home agents was $4.522 million.

(YOUR NAME) is a (INDIVIDUAL AGENT/ TEAM AGENT/ NEW

HOME AGENT-CHOOSE ONE) with a net sales volume of more than (INCLUDE

AMOUNT FROM COMMUNITIES MAGAZINE’S MAY ISSUE).

Members of all metro Realtor boards are considered. The 2008 COMMUNITIES 100

are members of the Atlanta board (34% of entire COMMUNITIES 100), Northeast

Atlanta Metro (Gwinnett) (17%), Cobb (8%), DeKalb (8%), Metro South (8%),

Cherokee (6%), 400 North (4%), East Metro (3%), Fayette (3%), West Georgia (3%),

I-85 North (2%), Newnan/Coweta (2%) Bartow (1%), and Walton/Barrow (1%).

(YOUR NAME) was honored at a gala Awards Breakfast

held at the Cobb Galleria Centre on May 14, 2008. This invitation-only breakfast was given

by COMMUNITIES Magazine, along with the following sponsors: Atreus Homes &

Communities, Benchmark Homes, eon at Lindbergh, John Willis Homes, Scenic

Homes, Serrano and Wells Fargo Home Mortgage.

COMMUNITIES Magazine is Atlanta’s only complete new home directory and lists

more than 2,437 new home subdivision, cluster, condominium, loft and townhome

communities throughout the 25 county metro Atlanta area. Founded in 1978, the maga-

zine is published monthly and distributed at real estate offices, over 500 street boxes

throughout metro Atlanta, corporate relocation offices, all Publix grocery stores and

hundreds of other retail locations. Free subscriptions can be obtained by calling

(770) 438-3030. For more information, contact Jenna Lawler, special projects coordinator,

at COMMUNITIES Magazine, (770) 541-7575.
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